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BNY Mellon 
unit expects 
jumbo 2010

Bank of New York Mellon’s Boston-based wealth 
management division expects 2010 to be anoth-
er big year for jumbo mortgages.

Vicary Graham, a regional president for BNY Mellon 
Wealth Management, said low interest rates will keep 
the company’s jumbo lending operations humming.
“The interest rate outlook is favorable to consumers,” 

Graham said.
She said BNY Mellon Wealth Management expects to 

W hen it comes to hiring, 
Dan Junius, CEO of 
ImmunoGen, did what 
a lot of biotechnology 

executives did a year ago — nothing.
“We had a tight fi rst half of the 

year, there were positions we needed 
to fi ll, but we put it off,” Junius said. 
In the second half of the year the 
company fi lled a few positions, and it 
plans to add selectively in strategic 
areas this year.

The company is in the midst of 
a transformation from mainly a 
research company to more of an 
integrated research and develop-
ment fi rm, but Junius wants to keep 
operations lean in 2010. “We don’t 
want the hires to lead where we 
think the company is going. We’ll 
add in real time as it happens.”

To this end, the company recently 
hired its fi rst vice president of regu-
latory affairs, who will help shep-
herd the company’s products though 
later stage trials with an eye toward 
Food and Drug Administration ap-
proval. The company is expanding 
both the number of clinical trials 
it is running simultaneously, and 
it is also expanding the number of 
clinical sites involved in the trials. 
Junius said this means the com-
pany will need to hire several senior 
people to oversee the clinical sites.

The company is managing three 
later-stage clinical trials on one 
potential drug targeting breast 
cancer. ImmunoGen is also conduct-
ing earlier studies on compounds 
targeting multiple myeloma and 
non-Hodgkins lymphoma.

ImmunoGen is in relatively good 
fi nancial shape, compared with 
many of its biotech peers. The 
company announced one of the few 
biotech follow-on offerings — in 
June for $39 million. In September, 
ImmunoGen Inc. inked a licensing 
deal with California-based Amgen 
Inc. valued at up to $35 million, 
which included a $1 million upfront 
payment and milestone payments. 
The company had $59.2 million in 
cash on hand on Sept. 30. 

— JULIE M. DONNELLY

I n November, when Google Inc. 
(Nasdaq: GOOG) CEO Eric 
Schmidt visited the company’s 
Cambridge facility, the 

company’s top executive in the 
region, Stephen Vinter, told reporters 
to expect Google’s footprint on the 
banks of the Charles River to begin 
growing “very rapidly.” 

That followed a third-quarter 
earnings call in October, in which 

Schmidt told 
reporters, analysts 
and investors that 
the company had 
already begun 
hiring, as it posted 
7 percent growth 
in quarterly 
revenue, to $4.23 
billion. 

A Google 
spokesman 
declined to 
comment 
beyond Vinter’s 
and Schmidt’s 
comments in 
the fall, but the 
company’s jobs 
page lists nine 
open requisitions 
in Boston and 
Cambridge — six 

in sales, and three in engineering.
According to Vinter’s previous 

comments, the company’s Kendall 
Square location currently has 
about 200 employees, and an 
“unusual combination” of both 
sales and engineering — with 
most of the fi rm’s Massachusetts 
engineers employed on IT 
infrastructure projects. 

“On the engineering side we 
have a wide range of projects in 
part because this area presents 
a wide range of skill sets,” Vinter 
said in November. “We’ve tried 
to model the projects we have 
here after the talent we’re able to 
attract.” 

— GALEN MOORE
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Google Inc. 
hiring on 
all engines

ImmunoGen 
plans hires 
in ‘real time’

R ed Hat Inc. may be based 
in North Carolina but the 
innovation that drives 
the maker of open source 

operating systems happens in its 
Westford offi ces.

The publicly traded company has 
grown in both revenue and profi t 
steadily over the last three years 
and continues to grow, according 
to Paul Cormier, who is president of 
worldwide products and technolo-
gies for Red Hat.

“We’ve been hiring all along,” 
Cormier said. “We’ve probably 
slowed our hiring a little bit, but 
we haven’t curtailed anything. In 
fact, we are expanding our product 
line. Mainly, as the technology and 
products group grows, this will grow 
along with that.”

The company has 250 people in 
Westford, but maintains product 
development offi ces in Amsterdam, 
the Czech Republic, China and 
Australia. 

The economic woes of the past 
year have actually been a boon to 
Red Hat, Cormier said, as compa-
nies that have decided they needed 
a way to save on IT costs have 
fl ocked to the very inexpensive 
open source software that is the 
bread and butter of Red Hat.

Quarterly revenue for Red Hat 
has climbed since the economy 
went south, from $165 million for 
the quarter ending Nov. 30, 2008, 
to $194 million for the latest quar-
ter, which ended Nov. 30. 

For its fi scal year, which ended 
Feb, 28, Red Hat made a profi t of 
$78 million on revenue of $652 
million, both up from the previous 
fi scal year.

While areas such as high-end 
animation and design have for 
years been using Linux operating 
systems like Red Hat’s Fedora, re-
cent years has seen even massive 
government bureaucracies coming 
on board as customers.

“We were in uber-growth at that 
point,” Cormier said.

— RODNEY H. BROWN

PAUL CORMIER
President of worldwide products and technologies, Red Hat Inc.

N.C.’s Red Hat 
hangs a big hat 
in Westford
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B ank of New York Mellon’s 
Boston-based wealth 
management division 
expects 2010 to be another 

big year for jumbo mortgages.
Vicary Graham, a regional president 

for BNY Mellon Wealth Manage-
ment, said low interest rates will 
keep the company’s jumbo lending 
operations humming.

“The interest rate outlook is favor-
able to consum-
ers,” Graham said.

She said BNY 
Mellon Wealth 
Management 
expects to add 
investment sales 
offi cers and 
private bankers 
as the company 
wins new clients 
and expands into 
other New Eng-
land markets. 

In tough eco-
nomic times, 
the company’s 
wealth manage-

ment operations have been tight on 
expenses, but it has not cut back on 
its sales force. Looking ahead, senior 
executives have been weighing the 
addition of new locations. 

Graham said the pool for talent is 
probably the best she has ever seen.

“We’ve been having a good year 
and that’s appealing to candidates at 
fi rms enduring diffi culties or going 
through a merger,” Graham said.

In the third quarter of 2009, BNY 
Mellon’s wealth management unit 
reported its 15th consecutive quar-
ter of net positive client asset fl ows. 
The unit employs about 1,900 
across the country and about 325 of 
those jobs are in the Boston area. 
BNY Mellon Wealth Management 
has about $151 billion in client as-
sets under management.

A bright spot for the wealth man-
agement business has been jumbo 
lending. Boston was a leading hub 
in a operation that did more than 
$1 billion in jumbo lending in 2009. 

— TIM MCLAUGHLIN
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Regional President for BNY Mellon Wealth Management.
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